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Powerlines
When the Clean Power Plan went into effect in 
2015, utilities with coal units (like PowerSouth) 
objected, saying the U.S. Environmental 
Protection Agency (EPA) was overreaching 
its authority and placing illegal, undue and 
burdensome federal emission guidelines on 
the nation’s power producers. This August, EPA 
proposed a new approach: the Affordable 
Clean Energy (ACE) Rule.

It proposes that states — rather than the 
federal government — establish guidelines for 
greenhouse gas emissions from existing coal-
fired units. In its current form, the ACE Rule 
addresses only existing coal-fired units. No gas 
units or new units are included.

PowerSouth is thoughtfully studying how 
the rule will affect its generating plants and 
working toward the most positive outcome for 
the cooperative and its members.

“This is one of three major rules PowerSouth 
has been anticipating that will affect the 
Lowman Plant,” explained Manager of 

Environmental Services Department Keith 
Stephens. “PowerSouth also owns a minority 
interest in the Alabama Power James H. Miller 
Plant, so it is important to discern how the rule 
might affect that coal-fired plant.”

While keeping the plants’ best interests in 
mind, Stephens added that gas plants are 
not included in the new rule, although they 
were addressed in the Clean Power Plan. 
PowerSouth will be watching closely as the 
proposed rule undergoes review.

Stephens said, “Rules for existing gas units 
are coming. We must consider whether the 
inclusion of gas units in the current ACE Rule 
would ultimately benefit PowerSouth, or if it 
would be okay to leave gas units out for now.”

During the rule’s comment period, 
PowerSouth will participate in a national 
discussion, weighing in with the pros and 
cons. The goal is to make sure that the 
application of the rule is fair and reasonable to 
implement. Others who may think the rule’s 

old requirements were fine will also make their 
voices heard. 

Stephens is evaluating the rule’s impact on 
PowerSouth’s generating facilities. “Even 
though the rule has been reformed, it will 
still likely require capital expenditures at coal 
plants like Lowman and Miller,” he explained. 
“As proposed, the rule provides a list of seven 
efficiency compliance projects for existing 
coal units that states should consider when 
developing compliance requirements.” 

Per the proposal’s tentative timeline, the 
compliance schedule is set to begin at the 
earliest in 2023.  g

Evaluating the ACE Rule

Remainder of 2018

PowerSouth reviews and participates 
in national discussions, and will 
submit formal comments on the 
proposed rule by Oct. 30, 2018.

PowerSouth personnel are studying the ACE 
Rule’s compliance requirements and their impact 
on generation facilities, like the Lowman Plant.
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Have you heard of offboarding? It isn’t the 
newest extreme sport, although it may be 
trending soon. Retiree Offboarding is the 
new compass for PowerSouth employees 
preparing to retire. 

“This program educates and empowers 
retiring employees with valuable information 
in a more user-friendly way than ever before,” 
explained Human Resources Coordinator 
Jennifer Kelley. 

“Retirement should be a milestone and a 
celebratory time,” she continued. “Yet with 
many important decisions looming and the 
emotions involved, it can be a daunting task.”

That’s why PowerSouth’s Human Resources 
(HR) personnel brainstormed better ways to 
provide the tools needed for a successful, 
simpler retirement experience.

With a nautical-themed New Employee 
Onboarding program already in place to 
help new employees navigate the process of 

joining the cooperative, HR carried that theme 
through to assist departing employees with an 
easy cruise into retirement.

To help chart their course, the program 
encourages employees to sit down with HR 
personnel for an info-gathering first meeting, 
as early as a year out from their prospective 
retirement date. During that time, they receive 
a packet of information that includes all the 
steps for a successful retirement, including 
benefits planning and a helpful 12-month 
checklist. A second meeting occurs as early 
as six months prior to retirement, during 

which HR personnel help ensure the proper 
paperwork is completed and address any 
other questions or concerns.

Accounting Supervisor Cathy King was the first 
to go through the offboarding program. 

She said goodbye to PowerSouth after 37 
years in August. 

King praised the HR department’s efforts: 
“They were always available for any questions 
or concerns I had throughout the entire 
process. I was never adrift.”

During her exit interview, the entire HR 
department took the time to congratulate 
King. “That was a very personable gesture, and 
it meant a lot to me,” she noted. HR personnel 
also presented Cathy with a parting goodie 
bag containing fun beach items. These will no 
doubt come in handy, as Cathy enjoys more 
time in Destin with her family, including eight 
grandchildren.

With upcoming retirements on the horizon, 
PowerSouth’s recruitment process is 
shipshape. First mate Kelley invites those 
considering retirement to come on deck. 

“Swing by HR and request a retirement packet 
now, so you can be better equipped for all the 
decisions ahead,” she said. “We’ll be here to 
help steer you in the best direction.”  g

Set sail for 
retirement with 
PowerSouth’s 
“offboarding” 
program

To honor their voyages, employees are asked to sign a commemorative plaque 
displayed in the Human Resources department lobby. Cathy King was the first.

1. Contribute enough to your 401(k) Plan to take full advantage  
 of matching contributions (contribution form on portal)

2.Rebalance your 401(k) account annually (log onto your     
personal account through www.cooperative.com)

3. Talk with an NRECA PIRC planner to help you plan for      
 retirement (866-673-2299)

Are you 
planning 
ahead?4 0 1 (k)
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Ever wondered where Many of us flip the light switch without thinking about where our 
electricity comes from or how it is made. This third installment 
in a series about the ins and outs of PowerSouth and the electric 
industry takes a closer look at the basics of power generation.

As detailed in last month’s issue, PowerSouth generates electricity 
from several fuel sources. The two most prominent are coal and 
natural gas. While the fuel sources themselves are different, the 
way they generate power is very similar.

Coal is delivered to the power 
plant by barge or railcar.

Coal is ground into 
a fine powder and 
blown into a boiler 
to be burned. 

The boiler contains pipes 
filled with water that 
becomes steam when 
heated. The steam turns a 
large fan (turbine). 

COAL NATURAL GAS

Natural gas is delivered to the power plant 
by underground pipelines.

Natural gas is burned, and the 
exhaust spins a large fan (turbine), 
which is essentially a jet engine.

In a combined cycle 
plant, the excess heat 
is used to generate 
steam in a boiler. The 
steam turns another 
turbine.

Simple Cycle
power plant

Combined Cycle
power plant

The energy that is generated is stepped up to high voltage 
by a transformer, so it can travel long distances across 
transmission lines to nearly 300 substations across 
PowerSouth’s transmission system. 

The turbines spin an electromagnet (called a field or rotor) 
inside an iron cylinder wound with wire (called a stator) to 
produce/generate electricity.

3

electricity
comes from?

+
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EMPOWERING ALL
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9 OUT OF 10 
ADULTS 

HACKERS HAVE EXPOSED 
the personal i,iformation of .. 

110 MILLION 
AMERICANS 

6 OUT OF 10 
AMERICANS 

feel consuniers have lost 
control over hoiu personal 

iriformation is collected 
and used by companies.' 

(roughly half of the 
nation's adults) in the 
last 12 111onths alone! 

"would like to do 111ore" 
tu protect their personal 

information online.3

Though co1npanies, email providers and retailers should take on responsibility 
to respect privacy and safeguard data, individuals 

D 
t 

SHARE 
PHOTO 
NOW 

can protect their personal infor1natio11 in the following ways: 

PERSONAL INFORMATION IS LIKE MONEY. 
VALUE IT. PROTECT IT. 
THINK BEFORE YOU ACT: 
Be wary of communications that implore you to act immediately, 
offer something that sounds too good to be true or ask for 
personal information. 

GET TWO STEPS AHEAD: 
Switch on two-step verification or multi-factor authentication 
\vherever offered to prevent unauthorized access. 

SHARE WITH CARE 
WHAT YOU POST CAN LAST A LIFETIME: 
Before posting online, think about how it might be perceived 
now and in the future and "''ho might see it. 

OWN YOUR ONLINE PRESENCE: 
Set the privacy and security settings on web services 
and devices to your comfort level for information sharing. 
It's ok to limit how and with whom you share information. 

BE AWARE OF WHAT'S BEING SHARED: 
Be a\vare that when you share a post, picture or video online, you 
n1ay also be revealing information about others. Be thoughtful 
\vhen and ho\v you share information about others. 

POST ONLY ABOUT OTHERS AS 
YOU HAVE THEM POST ABOUT YOU: 
The golden rule applies online as well. 

coJ•I> 
STOP I THINK I CONNECT' 

"# @DataPrivncyDay f /DatnPrivacyNCSA

1 Pew Research !? Ponemon Institute 3 Pew Research 

www.staysafconline.org/dpd 

MAKE EVERY DAY DATA PRIVACY DAY

PERSONAL INFORMATION IS LIKE 
MONEY. VALUE IT. PROTECT IT. 

THINK BEFORE YOU ACT: 
Be wary of communications that 
implore you to act immediately, offer 
something that sounds too good to be 
true or ask for personal information.
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SHARE WITH CARE

WHAT YOU POST CAN LAST A LIFETIME: 
Before posting online, think about how it might be perceived now and in the 
future, as well as who might see it.

OWN YOUR ONLINE PRESENCE: 
Set the privacy and security settings on web services and devices to your comfort 
level for information sharing.

BE AWARE OF WHAT’S BEING SHARED: 
Be aware that when you share a post, picture or video online, you may also be 
revealing information about others.

POST ONLY ABOUT OTHERS AS YOU HAVE THEM POST ABOUT YOU: 
The golden rule applies online as well. 
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GET TWO STEPS AHEAD:
Switch on two-step verification or multi-
factor authentication wherever offered 
to prevent unauthorized access. 

9 OUT OF 10 
ADULTS 

HACKERS HAVE EXPOSED 
the personal i,iformation of .. 

110 MILLION 
AMERICANS 

6 OUT OF 10 
AMERICANS 

feel consuniers have lost 
control over hoiu personal 

iriformation is collected 
and used by companies.' 

(roughly half of the 
nation's adults) in the 
last 12 111onths alone! 

"would like to do 111ore" 
tu protect their personal 

information online.3

Though co1npanies, email providers and retailers should take on responsibility 
to respect privacy and safeguard data, individuals 

D 
t 

SHARE 
PHOTO 
NOW 

can protect their personal infor1natio11 in the following ways: 

PERSONAL INFORMATION IS LIKE MONEY. 
VALUE IT. PROTECT IT. 
THINK BEFORE YOU ACT: 
Be wary of communications that implore you to act immediately, 
offer something that sounds too good to be true or ask for 
personal information. 

GET TWO STEPS AHEAD: 
Switch on two-step verification or multi-factor authentication 
\vherever offered to prevent unauthorized access. 

SHARE WITH CARE 
WHAT YOU POST CAN LAST A LIFETIME: 
Before posting online, think about how it might be perceived 
now and in the future and "''ho might see it. 

OWN YOUR ONLINE PRESENCE: 
Set the privacy and security settings on web services 
and devices to your comfort level for information sharing. 
It's ok to limit how and with whom you share information. 

BE AWARE OF WHAT'S BEING SHARED: 
Be a\vare that when you share a post, picture or video online, you 
n1ay also be revealing information about others. Be thoughtful 
\vhen and ho\v you share information about others. 

POST ONLY ABOUT OTHERS AS 
YOU HAVE THEM POST ABOUT YOU: 
The golden rule applies online as well. 

coJ•I> 
STOP I THINK I CONNECT' 

"# @DataPrivncyDay f /DatnPrivacyNCSA

1 Pew Research !? Ponemon Institute 3 Pew Research 

www.staysafconline.org/dpd 

9 OUT OF 10 
ADULTS 

HACKERS HAVE EXPOSED 
the personal i,iformation of .. 

110 MILLION 
AMERICANS 

6 OUT OF 10 
AMERICANS 

feel consuniers have lost 
control over hoiu personal 

iriformation is collected 
and used by companies.' 

(roughly half of the 
nation's adults) in the 
last 12 111onths alone! 

"would like to do 111ore" 
tu protect their personal 

information online.3

Though co1npanies, email providers and retailers should take on responsibility 
to respect privacy and safeguard data, individuals 

D 
t 

SHARE 
PHOTO 
NOW 

can protect their personal infor1natio11 in the following ways: 

PERSONAL INFORMATION IS LIKE MONEY. 
VALUE IT. PROTECT IT. 
THINK BEFORE YOU ACT: 
Be wary of communications that implore you to act immediately, 
offer something that sounds too good to be true or ask for 
personal information. 

GET TWO STEPS AHEAD: 
Switch on two-step verification or multi-factor authentication 
\vherever offered to prevent unauthorized access. 

SHARE WITH CARE 
WHAT YOU POST CAN LAST A LIFETIME: 
Before posting online, think about how it might be perceived 
now and in the future and "''ho might see it. 

OWN YOUR ONLINE PRESENCE: 
Set the privacy and security settings on web services 
and devices to your comfort level for information sharing. 
It's ok to limit how and with whom you share information. 

BE AWARE OF WHAT'S BEING SHARED: 
Be a\vare that when you share a post, picture or video online, you 
n1ay also be revealing information about others. Be thoughtful 
\vhen and ho\v you share information about others. 

POST ONLY ABOUT OTHERS AS 
YOU HAVE THEM POST ABOUT YOU: 
The golden rule applies online as well. 

coJ•I> 
STOP I THINK I CONNECT' 

"# @DataPrivncyDay f /DatnPrivacyNCSA

1 Pew Research !? Ponemon Institute 3 Pew Research 

www.staysafconline.org/dpd 

9 OUT OF 10 
ADULTS 

HACKERS HAVE EXPOSED 
the personal i,iformation of .. 

110 MILLION 
AMERICANS 

6 OUT OF 10 
AMERICANS 

feel consuniers have lost 
control over hoiu personal 

iriformation is collected 
and used by companies.' 

(roughly half of the 
nation's adults) in the 
last 12 111onths alone! 

"would like to do 111ore" 
tu protect their personal 

information online.3

Though co1npanies, email providers and retailers should take on responsibility 
to respect privacy and safeguard data, individuals 

D 
t 

SHARE 
PHOTO 
NOW 

can protect their personal infor1natio11 in the following ways: 

PERSONAL INFORMATION IS LIKE MONEY. 
VALUE IT. PROTECT IT. 
THINK BEFORE YOU ACT: 
Be wary of communications that implore you to act immediately, 
offer something that sounds too good to be true or ask for 
personal information. 

GET TWO STEPS AHEAD: 
Switch on two-step verification or multi-factor authentication 
\vherever offered to prevent unauthorized access. 

SHARE WITH CARE 
WHAT YOU POST CAN LAST A LIFETIME: 
Before posting online, think about how it might be perceived 
now and in the future and "''ho might see it. 

OWN YOUR ONLINE PRESENCE: 
Set the privacy and security settings on web services 
and devices to your comfort level for information sharing. 
It's ok to limit how and with whom you share information. 

BE AWARE OF WHAT'S BEING SHARED: 
Be a\vare that when you share a post, picture or video online, you 
n1ay also be revealing information about others. Be thoughtful 
\vhen and ho\v you share information about others. 

POST ONLY ABOUT OTHERS AS 
YOU HAVE THEM POST ABOUT YOU: 
The golden rule applies online as well. 

coJ•I> 
STOP I THINK I CONNECT' 

"# @DataPrivncyDay f /DatnPrivacyNCSA

1 Pew Research !? Ponemon Institute 3 Pew Research 

www.staysafconline.org/dpd 

9 OUT OF 10 
ADULTS 

HACKERS HAVE EXPOSED 
the personal i,iformation of .. 

110 MILLION 
AMERICANS 

6 OUT OF 10 
AMERICANS 

feel consuniers have lost 
control over hoiu personal 

iriformation is collected 
and used by companies.' 

(roughly half of the 
nation's adults) in the 
last 12 111onths alone! 

"would like to do 111ore" 
tu protect their personal 

information online.3

Though co1npanies, email providers and retailers should take on responsibility 
to respect privacy and safeguard data, individuals 

D 
t 

SHARE 
PHOTO 
NOW 

can protect their personal infor1natio11 in the following ways: 

PERSONAL INFORMATION IS LIKE MONEY. 
VALUE IT. PROTECT IT. 
THINK BEFORE YOU ACT: 
Be wary of communications that implore you to act immediately, 
offer something that sounds too good to be true or ask for 
personal information. 

GET TWO STEPS AHEAD: 
Switch on two-step verification or multi-factor authentication 
\vherever offered to prevent unauthorized access. 

SHARE WITH CARE 
WHAT YOU POST CAN LAST A LIFETIME: 
Before posting online, think about how it might be perceived 
now and in the future and "''ho might see it. 

OWN YOUR ONLINE PRESENCE: 
Set the privacy and security settings on web services 
and devices to your comfort level for information sharing. 
It's ok to limit how and with whom you share information. 

BE AWARE OF WHAT'S BEING SHARED: 
Be a\vare that when you share a post, picture or video online, you 
n1ay also be revealing information about others. Be thoughtful 
\vhen and ho\v you share information about others. 

POST ONLY ABOUT OTHERS AS 
YOU HAVE THEM POST ABOUT YOU: 
The golden rule applies online as well. 

coJ•I> 
STOP I THINK I CONNECT' 

"# @DataPrivncyDay f /DatnPrivacyNCSA

1 Pew Research !? Ponemon Institute 3 Pew Research 

www.staysafconline.org/dpd 

staysafeonline.org/dpd

HACKERS HAVE EXPOSED the personal information of ...

9 OUT OF 10 ADULTS 
feel consumers have lost control over 
how personal information is collected 

and used by companies.

110 MILLION AMERICANS 
(roughly half of the nation’s adults) in 

the last 12 months alone!

6 OUT OF 10 AMERICANS
“would like to do more” to protect 
their personal information online.

Though companies, email providers and retailers should take on responsibility to respect privacy and 
safeguard data, individuals can protect their personal information in the following ways:
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Do you remember going with your parents 
or grandparents to pay the “light bill”? When 
electric cooperatives first formed more than 
80 years ago, most farms only used electricity 
to power a single light bulb over the kitchen 
table. How times have changed! Today’s 
monthly energy bill covers so much more 
than just the lights.

Electricity keeps us connected to our modern 
world. Consider all the necessities and 
conveniences we enjoy (and take for granted) 
because of the power lines running to the 
electric meter outside our homes. 

Count up your televisions, desktop, laptop 
and tablet computers, printers, your gaming 
consoles, music and video players and 
charging devices. In fact, the average home 
now has 10 Wi-Fi connected devices. That 
number is expected to explode to 50 by 2020. 

Technology and the gateways that keep it 
working use electricity, and the hardworking 
people at your local cooperative work 24/7 to 
keep the lights on, so you can use the stove, 
heating and air conditioning, and get hot 
water from the tap. The good news is, even as 
we rely more on electricity, it’s still a bargain, 
especially compared to other things we pay 
for regularly. 

The average American spends less than $4 
per day on electricity. The $4 per day is also 

well below the cost of many other common 
purchases, such as $7 for a burger and fries, 
$8 for theater popcorn and $40 for a pair of 
jeans. 

When it comes to value, electricity is a clear 
winner, and we’re always looking for ways to 
work with you to make it even better. 

Approximately up to 70 percent of your 
electric bill is directly related to the cost of 
generating power. Your electric cooperative 
purchases electricity from PowerSouth 
Energy Cooperative – which is owned by 
20 electric distribution systems in Alabama 
and Florida. PowerSouth helps control 
costs by using a diverse mix of natural gas, 
coal, hydroelectricity and economic power 
purchases to generate your electricity. This 
diversity allows PowerSouth to choose the 
cheapest resources for power generation and 
control the consumers’ cost of energy.

There are also other factors impacting the 
cost of generating and delivering power to 
your home or business. PowerSouth and 
your electric cooperative invest millions of 
dollars in infrastructure to meet the demands 
of a growing population base. The expense 
to build substations and install power lines 
impacts the bottom line. And because we are 
a cooperative, all the expenses are shared by 
you – the owners and members.

Because cooperatives are not-for-profit 
organizations, our focus is on people,             
not profits. 

That’s good for people trying to live within 
their budgets. And it’s going to become 
even more important as digital devices and 
internet-connected technologies become 
more prevalent in our lives. 

That’s why we’re always working to provide 
service that’s reliable and economical for our 
members and those they serve — you, your 
family and your neighbors.  g

Baynard Ward

CEO COLUMN
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LET’S POWER THE FUTURE

OCTOBER IS NATIONAL CO-OP MONTH 

The value of electricity continues to shine

This article was written 

by PowerSouth’s 

Communications 

department, as President 

and CEO Gary Smith 

enjoys a respite from 

writing to focus on 

issues important to 

PowerSouth, its members 

and those they serve.

LET’S POWER THE FUTURE

OCTOBER IS NATIONAL CO-OP MONTH 



SERVICE ANNIVERSARIES

James Pugh
T&D Technical Services

38 years, Oct. 14

Nigel Lee
Lowman

39 years, Oct. 22

Bubba Evers
T&D Eng. & Const.
42 years, Oct. 18

Jeff Bundrick
Central Generation 

40 years, Oct. 9

Damon Morgan
Chief Operations
36 years, Oct. 18

Kim Johns
Executive 

33 years, Oct. 14

Carlton Killingsworth
Substation O&M
35 years, Oct. 3

Madison Moseley
Lowman 

36 years, Oct. 25

Debbie Marcum
Member Services
30 years, Oct. 3

Renee Smith
Transmission O&M

34 years, Oct. 1

Mark Dayton
Telecom Services 
32 years, Oct. 20

Todd Merrill
Central Generation 

31 years, Oct. 19

Nancy Williams
Finance & Accounting

30 years, Oct. 3

Robert Gilley
Lowman

30 years, Oct. 10

Donna Gorum
Chief Operations
30 years, Oct. 4

Jason Busby
Lowman

28 years, Oct. 8

Eddie Howell
Lowman

29 years, Oct. 2

Jeff Etheredge
Lowman

29 years, Oct. 2

Jim Warr
Lowman

28 years, Oct. 8

Scott Chastain
Lowman

27 years, Oct. 7

Lisa Cravey
T&D Eng. & Const. 
13 years, Oct. 24

Mike Majors
Member Services

12 years, Oct. 9

Wilton Brock
Transmission O&M

12 years, Oct. 16

Land Sikes
T&D Eng. & Const. 

12 years, Oct. 9

Tammy Mount
Financial Planning

11 years, Oct. 15

Jennifer Kelley
Human Resources Svcs.

12 years, Oct. 9

Russell Wallace
Safety Services 

11 years, Oct. 15

Ashley Barefoot
T&D Technical Services

10 years, Oct. 6

Larecia Fowler
Finance & Accounting

25 years, Oct. 4

Melissa Rhodes
Environmental Services

27 years, Oct. 21

Art Brunson
Legal Affairs & Comp.

19 years, Oct. 27

Will McVay
Central Generation

17 years, Oct. 29

Mike Pollock
Legal Affairs & Comp. 

17 years, Oct. 29

Charlee Dunn
Finance & Accounting

21 years, Oct. 13

Kelley Fore
Member Services

18 years, Oct. 9

Dorothy Johnson
Safety Services

18 years, Oct. 30

Mathew Walden
Substation O&M 
6 years, Oct. 29

Kyle Hayes
Transmission O&M

4 years, Oct. 6

James Guilford
Energy Services
4 years, Oct. 13

Rhett Cook
Substation O&M
2 years, Oct. 24

Jarrett Bryan
Substation O&M

1 year, Oct. 23

Jeff Legg
Computer Info. Svcs.

13 years, Oct. 28

Michael Richardson
T&D Eng. & Const.

8 years, Oct. 4

Caleb Goodwyn
Gov’t Affairs & ED

6 years, Oct. 1

Bryan Parker
Gov’t Affairs & ED

6 years, Oct. 1

Amy Ryland
Computer Info. Svcs. 

8 years, Oct. 4

Travis Martin
Central Generation

10 years, Oct. 6

Anthony Taylor
T&D Technical Services

10 years, Oct. 20

OCT

26
BOARD MEETING & HEADQUARTERS ACRE LUNCHEON

Headquarters ACRE Luncheon will be in the Crew Room immediately following 

Board meeting. Dress for the day is business casual.

6
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EMPLOYEE NEWS

Comings and goings Happy Birthday!
Oct. 1 ............................................................... Katie Johnson

Dilan Manring

Oct. 2 ......................................................................... Ken Davis

Horace Horn

Johnny Mack

Oct. 4 .........................................................Anna Copeland

Oct. 5 .................................................................Dwight Paul

Dusty Varner

Oct. 7 ........................................................Matthew Fowler

Oct. 9 ...............................................................Mark Criswell

Oct. 11 .............................................................Ed Arrington

Mark Craig

Oct. 12 ........................................................ Linda Eastman

Terry Hall

Carlton Killingsworth

Oct. 13 ................................................................. Russ Jones

John Loper

Oct. 14 .......................................................... Danny Barnes

Belinda Dunn

Jason Hawkins

Kim Hollinghead

Oct. 15 ................................................................. John Dean

Oct. 16 .......................................................... Helen Bradley

Trish Gatlin

Buddy Manring

Oct. 17 ................................................Heather Anderson

Craig Fore

Oct. 19 .....................................................Anthony Elmore

Carl Ham

James Taylor

Oct. 20 ............................................................. Kevin Brown

John Johnson

Oct. 22 ......................................................Michael Harkins

Lisa Veasey

Oct. 23 ............................................................. Ron Graham

Leigh Grantham

Oct. 24 ..........................................................Thor Huebner

Oct. 25 ..........................................................Tracey Canant

Nick Steadham

Oct. 26 ....................................................................Abb Riley

Oct. 27 ..........................................................Kevin Freeney

Earl Henderson

Mark Phillips

Oct. 28 ................................................................. Brad Bryan

Phil Bush

Chris Houk

Oct. 30 .........................................................Donna Gorum

Jeff Legg

Scotty Moseley

Byron Thomasson

Oct. 31 ......................................................Dustin Kilcrease

Welcome 
Dusty Varner, Evening Custodian in Safety 
Services, effective Aug. 6.

Anna Hughes, Work Study in Computer 
Information Services, effective Aug. 13.

Emma Clark, Work Study in Communications, 
effective Aug. 13.

Andrew Dean, Work Study in Transmission 
O&M, effective Aug. 13.

Collin Holloway, Co-op Engineer at Central 
Generation, effective Aug. 21.

Tyler Jaynes, Work Study in Member Services, 
effective Aug. 22.

Justin Eiland, Work Study in Substation O&M, 
effective Aug. 29.

Hunter Brown, Technician 
Telecommunications in Telecom Services, 
effective Aug. 30.

Avery Taylor, Work Study in Safety Services, 
effective Aug. 30.

Promotions 
Jacob Walter was promoted to Plant Safety & 
Training Coordinator from Plant Technician I at 
Central Generation, effective Aug. 12.

Wesley Pearce was promoted to Operations 
Staff Engineer & Assistant to Executive VP & 
COO in Chief Operations, effective Aug. 13. He 
was previously Environmental Engineer I in 
Environmental Services.

Drew Wilson was promoted to Substation 
O&M Specialist from Technician Substation 3 in 
Substation O&M, effective Aug. 26.

Good-bye and good luck 
Riley Graham, Work Study in Substation O&M, 
effective July 25.

Jacqueline Keck, Economic Development 
Intern in External Affairs, effective Aug. 10.

Kayleigh Younge, Environmental Intern at 
Lowman, effective Aug. 10.

You now have the ability to view and update 
the following information electronically via 
Employee Self Service: 

• 401(k) % Contributions

• Address Changes

• Telephone Changes

Employee Self Service Enhancements

Congratulations to Kevin Freeney 
(Central Generation) on the birth of his 
grandson, Kenyan Isaac Freeney, born 
August 6. 
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September photo contest 
winner: Joe Armstrong
October photo contest 
winner: Brian Matheson

Congratulations to Brian Matheson (Power Production) for winning this 

month’s contest with his photo of Banff, Canada. October’s theme was 

“The Great Outdoors”.

November’s photo contest theme is “Count Your Blessings”.

IMPORTANT: When sending photos taken with a mobile device (cellphone), be 
sure to send the highest quality possible. 

The submission deadline for the November contest is October 15.

Send entries to Christi Scruggs at christi.scruggs@powersouth.com or via 
interoffice mail.  g


